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Introduction
[bookmark: _GoBack]	Through numerous applications and websites, social media has emerged as a significant component of many lives (Lin 8). It has enabled individuals to establish connections and express their thoughts, experiences, and emotions throughout the world. Social media has brought about the availability of shopping, entertainment on the internet, and it has also facilitated the marketing and promotion of many businesses globally. In addition, social media has hugely impacted society to the extent of making it a norm that people cannot stay without (Lin 8). This paper will focus on social media evaluation from a sociological perspective and look at it through symbolic interactionism. The main points that this paper will look at is the spread of fake news on the internet, connections made all over the world through social media, and how social media is both entertaining and educating.
The spread of Fake News
	There has been a problem with fake narratives and memes that emerge mostly during live events. The most affected live event was the 2016 United States presidential elections. Many people raised concerns about the impact of how these fake stories were spreading all over social media. Evidence displays that 62 % of adults in the United States get their news on social media and the site known for sharing fake news widely is Facebook (Talwar et al., 74). Fake news is widely spread in this social media platform more than real news on mainstream sources. People on this social media platform tend to share information widely without checking the authenticity of such information. Despite American citizens realizing and confirming that fake news roots confusion about contemporary issues, they still share without checking how true the news is.
	The intense transformation of how information is shared on social media has brought about the fast-moving of information. The amount and speed at which information moves on social media make it practically impossible to confirm the information being shared quickly (Talwar et al., 76). The main reason why people tend to create and share this fake news is normally to bring confusion, affect people's views and drive a political ideology and also, this can be so profitable to online publishers, others share to know their social identity (Allcott & Matthew 30). However, despite the widespread issue of creating and sharing fake news, some social network organizations have come up with strategies to tackle fake news. They have reporting and flagging instruments, and by devising this mechanism, there will be a reduction of the rate at which fake news is created and shared even though it will take a while to take control (Allcott & Matthew 24).
Connections Made All Over the World through Social Media
	Even though social media has brought about the creation and spread of fake news, on the brighter side, social media has facilitated the establishment of worldwide connections that would never happen if it were not for social media presence. Notably, the growth of internet usage has facilitated social media relationship whereby individuals meet and communicate online without ever meeting in person (Matook & Butler 24). Through social media, relationships that ended up in marriages have been made. The presence of platforms like Facebook, Tinder, LinkedIn, and Instagram has connected people who later built a strong bond, which, in turn, lead them to marriage. This is because some people express themselves better by writing, and the presence of social media allows them to know new people and connect with them because it gives them a chance and the means of expressing themselves. This global connection has also facilitated socialization whereby, due to the internet exposure, people are able to learn the values and norms of different communities.
	Apart from social media facilitating intimate relationships, it has also brought about business relationships that would have never been made if social media was not present. Due to the high number of social media users across the globe, business personnel have opted to move into the social space to reach a wide range of clients with a click of a button; an example is LinkedIn, which has over 500 million users (Matook & Butler 20). Having an account in this platform can establish an extensive business connection that will bring profits to a business. Besides building a business relationship, people have got employment opportunities through social media, which has resulted in a long employer and employee relationship. Therefore, social media has greatly impacted the connection of people globally, and as it is said, technology has made the world a global village. Now a person can be an employee or customer to a person who is located on a different continent.
Social Media is both Entertaining and Educating
	Social media has brought about the availability of so much information on the internet, and this information is both educating and entertaining. An example of how social media can educate and entertain is through articles and stories posted on social media platforms. Apart from reading an article or a story one comes across on social media to get entertained, some information consumed on social media through reading leaves the user educated and entertained at the same time. Students are also given case studies from social media to study and analyze. Sometimes these case studies are from the entertainment scene, so they still get entertained when they use the information for education purposes (Brian 10).
Also, a large number of people follow social media influencers and celebrities on their platforms. Most of these people follow them for entertainment purposes. Still, because these celebrities are public figures and what they do or say normally has a great influence on their followers, mostly to young followers, they tend to use these opportunities to educate and influence their followers. For example, from the videos they post on social media or by administering motivation to their followers. Finally, through posts published by friends on social media, one can get information that will impact them positively without necessarily speaking to their friends (Abbas et al., 1683). Therefore social media can entertain and educate its users through the posts and comments made even though not all information posted on social media can educate or entertain; therefore, one should choose the correct information to consume.
Conclusion
The presence of social media in today's world has come with many benefits, especially to the young generation. Notably, it has enabled people to create and maintain significant social connections that would never be possible without social media. Through it, people can make intimate and business connections globally. People are also exposed to entertaining and educating crafts that motivate and teach them. But, everything that has a positive side must have its negative sides. Conversely, the drastic transformation of social media has made the spread of large volumes of fake stories so fast. This limits how information is shared on social media, leading to confusion and wrong influence. The presence of social media has also brought about anomie whereby norms are no longer taken seriously. However, social networks are designing measures that will control the flow of information on social media. This will eventually reduce the spread of fake and confusing news.
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